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Lights and Shadows of Food Label: Is it the Appropriate Tool for a more Healthy Diet?
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Trends in food consumption changed rapidly in the last decade.

The increased demand for food with health-related attributes sug-

gests that consumers give always more importance to what they
eat. Nonetheless, the global and constant rise in diet-related dis-

eases indicates that this increased interest in food-related issues
is not sufficient to lead individuals towards more healthful diet

choices. Indeed, over the last 20 years overweight and obesity rates

have significantly increased. Obesity reached epidemic dimensions

in many developed and developing countries and in 2015, 19.5%
of the adult population was obese. OECD also predicts that obesity
rates are projected to increase further by 2030 [1].

tools and communication strategies which can be effective in guiding consumers towards healthier food choices.

Moreover, studies show that knowledge and motivation are the

major barriers in accessing this type of information source and

limit the nutrition declaration’s impact on health [3,7,8]. Indeed,
without nutritional knowledge background the majority of information does not reach the target audience or may be misinterpreted. Thus, interpreting nutritional information in a proper way
requires knowledge on the product’s attributes and their benefit.

This scenario implies new developments in communication

A large spectrum of policies to tackle obesity have emerged in

policies considering new easy-to-understand schemes of food la-

mation campaigns, advertising regulations, nutritional education

food properties. All of these actions will contribute to changing

the OECD countries over the last years, from pricing and fiscal mea-

sures to more traditional communication policies such as inforprograms in schools, and so on [2]. Among these measures, food la-

belling (the only source of information available to the consumer at
the point of purchase) plays a crucial role in empowering consum-

ers to make more informed food choices. Food labels represent a
tool to convey to consumers information on the product characteristics that would otherwise be unknown [3]. However, the potential
positive effect of labelled information is strictly dependent on the

extent to which consumers actually use them and to the extent to

which they process and understand its contents [4]. Research on
consumer understanding of different label formats is crucial con-

sidering that food labels represent an important tool for reducing
communication asymmetry on the market and make consumer

more aware during their purchase decision. Such information
asymmetry exists because information about the nutritional food
content mainly resides in the domain of food producers and can-

not be directly perceived nor verified by the individual consumer.

belling accompanied by educational programs or nutritional campaigns in order to make consumer more knowledgeable about

consumer preferences towards healthier diets and improving public health in the long-run.
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kind of labels used to convey to consumers nutrition-and health

related information [6]. A better understanding of how much people use labelled information represents a challenge for scientists,

policy makers and marketing actors and is essential to find proper
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